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IT IS ALL ABOUT OFFERING GOOD CUSTOMER 
SERVICE TO ALL OUR CUSTOMERS

Sheriff launches campaign
A campaign in which JL Norwich 
has played a leading role, to make 
Norwich a dementia-friendly city, 
has been launched by Head of 
Branch and Sheriff of Norwich 
Richard Marks.

The shop is a founder member 
of the Norwich City Dementia 
Action Alliance, with more than 30 
Partners already 
Dementia Friends and 
others signed up for 
training.

The Dementia Friendly 
Norwich campaign 
encourages businesses, 
organisations and 
individuals to make the 
city more inclusive and 
welcoming to people 
with dementia and their 
families.

Launching the 

campaign at The Forum, Richard 
said: “For me, having a number of 
our Partners dementia-trained 
shows that we are inclusive and it 
is all about offering good customer 
service to all our customers.”

Susan Ringwood, Chair of the 
Norwich City Dementia Action 
Alliance and Chief Executive of 

CHILDREN INSPIRED TO 
DESIGN ‘DREAM PETS’
Megan Davey, centre, was 
one of 30 winners from 1,600 
entries nationwide in John 
Lewis’s Bringing Skills to Life 
project to design a ‘dream 
pet’. Her Froghognail, which 
she drew, coloured and wrote 
about, was a combination of 
a unicorn, hedgehog, snail 
and frog. Megan, aged ten, is 
pictured opening her prize of 
Buster the Boxer toys with 
friends from Howard Junior 
School, King’s Lynn. In all, 
nine pupils from the school, 
along with staff, brought their 
designs into the shop.

Customer Support Assistant 
Kevin Taylor
The dementia awareness 
training was really good and in 
fact I think everyone in the 
branch should do it. It is useful 
here in Customer Support 
where we are sometimes 
dealing with complicated 
things and it can really help 
customers if we take things a 
step at a time. Even just 
asking for the name and then 
address, rather than both 
together, can help customers.
It is appreciated – and I 
often get customers saying 
‘well done’ to me when 
they see I have a Dementia 
Friend badge.

YOUR VOICE
Û On this week’s news

Community Liaison 
Coordinator Ali Rowland
The launch of Dementia 
Friendly Norwich by Richard 
Marks was a marvellous event 
and it has been great to be 
part of a city-wide campaign 
right from the beginning. It’s 
developed so nicely from our 
links with Age UK after the 
Man in the Moon advert and 
it has been good to see how 
many businesses and 
organisations have got 
involved and made their 
pledges.
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BOXED UP AT BENUGO
Individual salads are part of 
a new offer devised by 
staff at Norwich branch
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FIVE THINGS ABOUT ROB
Making movies and being a football 
coach are among the things that Rob 
Groom likes to do in his spare time
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Age UK Norwich, said that the 
alliance had set itself the goal that 
by March 2018 Norwich would be 
recognised as a city that 
understands, welcomes and 
includes people living with 
dementia.

“Norwich is already a friendly 
city, let’s make it dementia friendly,” 

she said.
Richard told the Chronicle 

that the branch’s involvement 
had sprung from the ‘Man on 
the Moon’ Christmas advert 
and the good links it 
established with Age UK. He 
praised Community Liaison 
Coordinator Ali Rowland for 
the work she has done on 
the Dementia Friends 
project.
• See the Partner intranet 
for the latest Sheriff ’s Diary
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AT THE LAUNCH: From left, Susan Ringwood, Ali Rowland, 
Richard and Maeve Marks


